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En bref

 Langue(s) d'enseignement: Anglais

 Ouvert aux étudiants en échange: Oui

 Code d'export Apogée: LY2BR401

Présentation

Description

The fundamental objective of this course is to provide students with an understanding of the practical aspects of marketing 

management. This integrative course allows you

marketing theories and concepts to “real world” situations. The fundamental objective of this course is to provide students with an 

understanding of the practical aspects of marketing management. This integrative course allows you

marketing theories and concepts to “real world” situations.

Période : Semestre 4

Infos pratiques

Campus

 Valence - Briffaut
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